
 

THE 2026 PALM BEACH SHOW CONCLUDES A LANDMARK YEAR  

OF ART, JEWELRY, DESIGN & COLLECTING 
February 12-17, 2026  •   Presidents’ Day Weekend  

 

Palm Beach, FL (February 25, 2026) – The 2026 Palm Beach Show concluded on Tuesday, February 

17th, following an extraordinary six-day celebration of fine art, high jewelry, antiques, design, and 
luxury collecting at the Palm Beach County Convention Center. With more than 130 world-

renowned exhibitors and dynamic new programming, this year’s Show further elevated its standing 
as one of the most prestigious cultural and collecting events in the country. 

From the moment guests arrived, the Show delivered a powerful first impression. The monumental 
entrance installation, A Visual Feast, presented by Surovek Gallery and featuring internationally 
acclaimed sculptors Luis Montoya and Leslie Ortiz, transformed the entrance into an immersive 

gallery experience. Monumental bronze works inspired by Magical Realism and classical Spanish 
still-life traditions welcomed visitors with drama and elegance, setting the tone for an unforgettable 

week. 

 



 
The 2026 VIP Opening Night Preview Party was a spectacular and sophisticated affair, welcoming 
thousands of distinguished collectors, philanthropists, designers, and tastemakers to celebrate the 
start of Presidents’ Day Weekend in style. Notable attendees included Audrey Gruss, Susan Malloy, 

Rosalyn Yellin, Janet Levy, and Lauri Welteroth, among many other prominent figures from Palm 
Beach’s cultural and social circles. 

Sponsored by Veuve Clicquot, Belvedere Vodka, and Volcan Tequila, alongside Golden Goat 
Caviar and Florida Design Magazine, the evening set a dynamic tone for the week ahead, 

blending high-level collecting with luxury brand activations. The electric atmosphere underscored 
the Palm Beach Show’s continued role as a premier gathering place for art, jewelry, and design 
enthusiasts in the Southeast. 

 

 



 
Elevated Programming & Collector Engagement 

The 2026 edition expanded its educational and experiential offerings 
with an enhanced lineup of curated guided tours and design 

expert-led presentations. 

A highlight of the weekend was an exclusive presentation by Fred 

Savage, founder of Timepiece Grading Specialists (TGS), who 
provided rare insight into watch authentication, condition grading, 
and transparency within the secondary luxury watch market. The 

discussion drew serious collectors and industry professionals eager to 
gain clarity and confidence in today’s evolving timepiece 

landscape. 

Over three days, curated guided tours offered guests insider access 

to select exhibitors and exceptional works across fine art, jewelry, 
watches, and design, deepening the collecting experience and 
fostering meaningful dialogue between dealers and patrons. 

The Palm Beach Show was once again proudly sponsored by Florida Design Magazine, which 

presented a beautifully curated branded lounge on the show floor, thoughtfully outfitted in 

collaboration with leading local interior designers. The space served as both a design destination 
and gathering place for collectors, designers, and industry professionals throughout the week. 

Friday’s highly anticipated “Day of Design” 

brought prominent designers and 
tastemakers together in the Florida Design 

Lounge for an engaging afternoon of 
panel discussions exploring architecture, 
interiors, and the future of luxury living in 

Florida. The thoughtfully curated 
programming underscored the Show’s 

continued evolution, highlighting design as 
an integral part of today’s collecting 

lifestyle. 

 

 



 
Terry Duffy, Editor of Florida Design Magazine, commented: 

“Florida Design was thrilled to annualize our design! installation and programming in 
partnership with the Palm Beach Show Group. Our design panels and partners found much 

to recommend among the exhibitors and artisans. Personally, I was especially excited to 
see the Tiffany glass installation from M.S. Rau. They truly ‘brought it’ this year. That, along 

with their ancient mosaics, were incredible additions that enriched the design experience 
for everyone.” 

The 2026 Show saw strong attendance and serious buying across categories, with exhibitors 

reporting steady sales and meaningful client engagement. 

Gladwell & Patterson returned with enthusiasm. Emily Harding, Director, shared, “We are always 

genuinely excited to return to The Palm Beach Show. It remains an important fixture in our calendar, 
offering a valuable opportunity to reconnect with long-standing clients while also engaging with 

new collectors each year. Sales were steady and encouraging, reflecting continued interest in our 
artists. We always leave Palm Beach feeling positive and energized, and we very much look forward 
to returning next year.” 

The 2026 Palm Beach Show marked the first appearance of Parisian family maison Charles Oudin, 

bringing the elegance of Place Vendôme to Palm Beach with an open, beautifully designed booth 

inspired by the brand’s heritage. 

Collectors were especially drawn to the Retro 
Collection, notably the Art Deco–inspired Retro Pansy 

models with and without pearls. These feminine 
jewelry timepieces, paired with colorful satin straps, 

were widely admired for their beauty and 
uniqueness. 

“The Palm Beach Show was refreshing and featured 

some marvelous and rare collectibles. We were 
thrilled to contribute with our one-of-a-kind family 

jewelry timepieces.” - Claire Berthet, CEO of Charles 
Oudin. With a successful debut and warm reception 

from collectors, Charles Oudin’s introduction to Palm 
Beach proved to be a refined and memorable 
highlight of the 2026 Show. 



 
Returning jeweler Lester Lampert noted the continued growth of brand recognition and collector 

loyalty.  

“The show was very good. This was our second year and there was a big difference…people 

remember us. The crowd is top notch, and the producers put together a great assortment of 
vendors. There really isn’t much overlap which creates more of a collaboration feel in the room. We 

look forward to many more years of participation,” stated David Lampert.  

Lowry & Reed achieved major results in important Tiffany Studios 

lamps. Dean Lowry shared, “The Palm Beach Show was an 

exceptional event for us. We sold several high-end Tiffany Studios 
lamps, including important examples that represent the top tier 

of the market. The layout, lighting, marketing, and VIP 
programming created an environment that felt elevated and 

intentional.” 

First-time exhibitor FerriFirenze, based in Florence, Italy, praised 

the experience. Owner Giulia Callegari commented, “as an 

Italian company from Florence we participate in over 20 shows 
every year, but it was our first edition of Palm Beach Show. We 

absolutely loved the energy, the engagement and the 
atmosphere. We will definitely come back.” 

For M.S. Rau, 2026 marked their strongest Palm Beach Show to date. Bill Rau reflected, “The Palm 

Beach Show exceeded every expectation for us. Expanding to two booths allowed us to recreate 
the atmosphere of our 40,000-square-foot New Orleans gallery. Visitors even dubbed our space 

‘Rauville.’ This marked our strongest Palm Beach Show to date, driven in large part by exceptional 
results in fine art.” 

Highlights from their presentation included major works by Jean-Léon Gérôme, Frans Hals, Norman 

Rockwell, Marc Chagall, and Rembrandt, alongside significant decorative arts and jewelry 
placements. 

Contemporary exhibitor Allegro Studio Art also reported strong engagement. Nataliya Kruglik 

commented, “The fair attracted a refined and serious group of collectors, designers, and art 
advisors. The atmosphere remained elegant, focused, and highly professional. The Palm Beach 

Show continues to be an important platform for connecting with sophisticated collectors.” 



 
Steve Neckman shared that the 2026 Palm Beach Show was their strongest edition to date, with 

record sales and an unprecedented number of new buyers. He noted that the results further solidify 
the Palm Beach Show’s reputation as the premier jewelry and antiques fair in the Southeast. 

Among the highlights were the sale of an exceptional pair of mystery-set ruby flower ear clips, an 
important South Sea pearl and diamond parure, and a significant French turquoise and diamond 

suite of jewels. He also applauded the fair organizers and dedicated staff, describing the overall 
experience as seamless and highly rewarding for exhibitors. 

Steidel Gallery once again made a bold impact at the 2026 Palm Beach Show, reinforcing its 

position at the forefront of contemporary art exhibitors. Managing Director Maxwell Chapman 
noted the Show’s continued evolution and ability to attract an eclectic and engaged collector 

base. 

“We continue to be impressed with the Palm Beach Show's ability to innovate and bring in an 

eclectic collector base. At the forefront of the contemporary art exhibitors at the show, Steidel loves 
the opportunity to reach new clients with our visionary contemporary art collections, which we feel 
brings a refreshing balance to the diverse exhibitor presence at the show.” 

The gallery achieved several notable sales across painting and sculpture, including:  

• Adam Greener, JFK (2025)  

• Gary Traczyk, Spirit (2025)  

• MoJo, The Desire of Paint (2026)  

• Jaye Allison, Making Peace with the Past (2024) 

• Brad Robertson, The Traveler (2025)  

With strong collector engagement and successful placements, Steidel 
Gallery’s presentation added dynamic contemporary energy to the Show’s 

diverse mix of fine art, jewelry, and design. 

The 2026 Palm Beach Show successfully blended world-class exhibitions with 

immersive installations, meaningful programming, and elevated design 
experiences, attracting seasoned collectors, new buyers, interior designers, 
and art advisors alike. By combining museum-quality works, serious buying 

opportunities, and curated educational content, the Show continues to 
evolve as both a marketplace and a cultural destination. 

 



 
For those who were unable to visit the fair in-person, producers supplemented the traditional fair 
with an online 3D virtual exploration of the Show. 
 

Click Here to View the Virtual Tour of the 2026 Palm Beach Show 

 

As another remarkable year concludes, the Palm Beach Show Group extends its sincere gratitude 

to the exhibitors, sponsors, collectors, and partners who made 2026 a resounding success. 
 

The Palm Beach Show will return to the Palm Beach County Convention Center over Presidents’ 
Day Weekend, February 11–16, 2027. 

 

For more information or to apply to exhibit, please visit www.palmbeachshow.com 

 

 
## 

About the Palm Beach Show Group  

Palm Beach Show Group is the leading full-service show production company in the world, 
specializing in fine art, for collectors, art advisors, museum curators, interior designers and antique 

& jewelry shows. The Palm Beach Show Group produces high-end events that create unique 
meeting places dealers.  

https://www.palmbeachshow.com/virtual-tour/
http://www.palmbeachshow.com/


 
The Palm Beach Show Group produces shows in major cities throughout the United States:  

New York City Jewelry & Watch Show........................October 22-25, 2026 
LA Art Show........................................................................January 6-10, 2027 

Miami Jewelry & Watch Show.......................................January 14-17, 2027 
Art Palm Beach Show ....................................................January 27-31, 2027 
The Palm Beach Show...................................................February 11-16, 2027 
Palm Beach Fine Craft Show........................................February 12-14, 2027 


